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Exposure to the 
Andar Fora campaign
A survey was conducted among 1,316 
respondents in two provinces (93.7% 
response rate) three months following 
the completion of the Andar Fora commu-
nication campaign. Of those surveyed, 
more than half (58.5%) had been exposed 
to one or more communication activities, 
leaving about 40% totally unexposed in 
the two study provinces. Those exposed 
to the campaign were more likely to con-
sume media frequently (e.g., TV, news-
papers, magazines and internet), speak 
Portuguese, be of high socioeconomic 
status, and attend meetings where HIV 
was discussed. Those in rural areas of 
Maputo Province and Gaza were less 
likely to be exposed to the campaign 
compared to those in urban areas.

Impact of Andar Fora on MSP 
and condom use 
After controlling for a set of socio-demo-
graphic factors, media consumption and 
other HIV-related factors, the campaign 
showed significant and desirable effects 
on MSP, condom use at last sex and 
HIV testing. Structural equation model-

ing indicated that the campaign had both 
direct and indirect effects on these behav-
iors. The indirect effects functioned via a 
set of ideational factors related to each of 
the outcome variables. In regard to MSP, 
the campaign was shown to

• Increase knowledge and discussion 
of MSP risk with sex partners;

• Reduce MSP behavior through 
increased knowledge and discussion 
of MSP risk with sex partners; and

• Reduce favorable attitudes towards 
MSP through increased knowledge 
and discussion among partners about 
MSP risk.

Regarding condom use at last sex, the 
campaign increased favorable condom 
attitudes and self-efficacy for condom 
use. The campaign also demonstrated 
evidence of increase HIV testing.

Additional analyses
Exploratory analyses revealed that con-
dom use at first sex has been increas-
ing over time in Mozambique. Among 
those who had their sexual debut 24 or 
more years ago, approximately 3% used 
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Background 
Mozambique is one of the coun-
tries in sub-Saharan Africa most 
affected by the HIV epidemic, 
with an estimated HIV prevalence 
of 11.5%.1 Heterosexual sexual 
relations remain the most com-
mon mode of HIV transmission, 
and multiple sexual partnerships 
(MSP) are understood as a key 
influence in the country’s HIV 
epidemic. Integrating MSP reduc-
tion messaging into HIV preven-
tion programs in Mozambique is 
a relatively new endeavor. From 
November 2009 to December 
2010, the first national communi-
cation campaign focusing on the 
reduction of MSP was launched 
by the National AIDS Council 
(CNCS) in Mozambique in col-
laboration with four implementing 
partners: Johns Hopkins Center 
for Communication Programs 
(JHU-CCP), Population Services 
International (PSI), the Foundation 
for Community Development 
(FDC) and Nweti. In 2011, the 
Research to Prevention (R2P) 
team conducted a population-
based survey evaluating the scope 
and impact of this campaign.2 

Findings from the 2011 survey 
informed the development of a 
second national communica-
tion campaign, which ran from 
November 2012 to June 2013. 
The campaign, called Andar Fora 
é Maningue Arriscado! (“Stepping 
Out is Very Risky”), was imple-
mented by the CNCS and the 
USAID-funded project PACTO 
(Prevenção Activa e Comunicação 
para Todos). Using mass media, 
social media, and community dia-
logue and mobilization, the cam-
paign delivered behavioral mes-
sages relevant to MSP as well as 
condom use and HIV testing.  
To build on lessons learned from 
the 2011 survey, R2P conducted 
an evaluation of the reach and 
impact of the 2012 Andar Fora 
campaign. This research brief 
presents findings on the effects 
of the campaign on MSP, condom 
use and HIV testing in Gaza and 
Maputo Province, two provinces 
with the highest HIV prevalence 
in Mozambique.3  Results will be 
used to improve MSP interven-
tions in Mozambique and support 
the development of similar pro-
grams in other settings.
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condoms during their first sex. In contrast, 
among those who had their first sex four or 
less years ago, 55% used condoms during this 
experience. This generational trend is sharp 
and is similar for women and men.

The relationship between MSP and condom 
was also examined due to results from the 
first campaign evaluation. In the 2013 analy-
sis, having more than one sex partner was 
found to increase the likelihood of condom 
use at last sex, after controlling for a set of 
confounding variables. Likewise, analysis by 
type of partnership showed that condom use 
at last sex was higher with less formal part-
ners (such as friends, acquaintances, and one 
night stands) than with spouses and live-in 
partners.  

Conclusions and 
Recommendations
Results from the 2013 survey indicate that the 
Andar Fora campaign had a positive impact on 
the main outcome variables of this analysis: 
MSP reduction, condom use at last sex and HIV 
testing. The analysis identified multiple rela-
tionships among these outcomes and related 
variables. Future campaigns should continue 
to follow a comprehensive approach to HIV 
prevention that seeks to promote MSP reduc-
tion (through attitudes and discussion of MSP 
with sex partners) and condom use (through 
attitudes and self-efficacy). The linear increase 
in condom use at first sex among our sample 
suggests that younger generations have bene-
fitted from past HIV prevention programs, and 
that this behavior has had a significant impact 
on current MSP and condom use behavior. 
Those that used condoms at first sex were more 
likely to report attitudes and self-efficacy that 
discourage MSP; favorable condom attitudes 
and self-efficacy of condom use; and condom 
use at last sex. The finding that condom use at 
last sex is higher with less formal partners than 
with spouses and live-in partners indicates that 
conventional measures of condom use that do 
not take into account the type of partnership 
may misrepresent and underestimate condoms 
use behavior. We recommend that national 
surveys ask specifically about condom use by 
relationship type. 
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Study Methods & Design
A household survey of 1,316 reproductive-age men 
and women was conducted using a probability sample 
in urban and rural areas in Gaza and Maputo Province 
from September through November 2013. The target 
sample size for the survey was 1,400 households. The 
survey measured HIV prevention behaviors (MSP, 
condom use and HIV testing), exposure to the various 
components of the communication campaign (e.g., 
TV, radio, print), socio-demographic characteristics 
(e.g., age, gender, urban/rural location), media con-
sumption and other HIV-related variables that could 
potentially confound the effect of the communication 
program on the behavioral outcomes. 

The questionnaire also measured ideational variables 
derived from behavior change theories, formative 
research and other HIV-related studies conducted 
in Mozambique and neighboring countries. The ide-
ational variables related to MSP were knowledge of 
MSP risk, interpersonal communication with one’s 
spouse/partner about avoiding MSP, attitudes towards 
MSP and self-efficacy to avoid MSP. The ideational 
variables related to condom use were attitudes towards 
condom use and self-efficacy of condom use.

Multivariate Causal Attribution (MCA) analysis was 
used to evaluate the campaign’s impact on MSP and 
condom use and to identify the role of ideational 
variables in the behavior change process. MCA analy-
sis is used to evaluate the effect of population-level 
interventions after its completion using representative 
survey data and statistical modeling. 
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